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Enterpreneurship Factory (Lab X)/ Stock Market Institute

The ED Cell had organised a one day visit to 'Entrepreneurship Factory (LabX)" at

Jayanagar, Bangalore for the second year students of B.Com and BBA on 16ft January 2019

with the faculty members as the coordinators.32 students attended this interactive session and

gained the feel and essence of culture and ecosystem of start-ups.
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LIST OF PARTICIPANTS

Sl No NAMES CLASS

1 Hemalatha A B^Com.

2 Madhuri R B.Com.

J Divya B.Com.

4 K Raksha B.Com.

5 V Gowthami B.Com.

6 K ArunimaMenon B.Com

7 MP lalana B.Com

8 Chaitra RS B.Com

9 Suma Kalyani B.Com

10 BT Harithra Prasad B.Com.

11 Harshitha L B.Com.

12 Harshitha N B.Com.

13 Bhoomika S B.Com.

t4 Madhura V B.Com.

l5 Sandeep SR B.Com.

t6 PrajwalHiremath B.Com

t7 Yashwanth AL B.Com.

18 Karthik M B.Com.

t9 Ekanth B.Com.

20 Kushal B.Com.

2L Dhanush N B.Com.

22 Harsha J B.Com.
.-'=t-*

23 Harsha T g.Com ,ffi
24 Mahaveer Jain B.Com.
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25 Rohith MC B.Com.

26 Gopal T Gowda B.B.A

27 Ganesh K B.B.A

28 Nandan K B.B.A

29 TJ ManojNayaka B.B.A

30 Shashank GM B.B.A

3l Sagar Parikh B.B.A

32 Darshan B.B.A
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Report on Faculty Exchange Programme

To collaborate in the academic areas, impart value based education and imbibe in students

with holistic learning and multi dimensional development, a faculty exchange programme

was implemented for Second year B.Com. Students with the following objectives -

l. To collaborate on quality initiatives with other institutions for our constant

$owth.

2. To encourage scholastic interaction between two institutions for mutual benefit.

3.To provide the students with elaborative sessions on Advanced Corporate Accounting from

academic perspective

A Collaboration by and between MES Institute of Management, Rajajinagar,

Bangalore and Sri Sai College for Women, Rajajinagar, Bangalore, was established for the

purpose of Exchange of Faculty, Prof. Ramanjaneyalu, Principal, Sri Sai College for

Women, Bangalore.

Professor taught the subject advanced corporate accounting, where he highlighted to

the students the different methods of computing Purchase consideration, passing ofjournal

entries in the books of the vendor and incorporating entries, Schemes of internal

reconstruction including reduction of share capital and other liabilities, re-organization or

alteration of share capital, variation of shareholders rights, compromise / arrangement and

surrender of shares.

Students were benefitted in gaining in depth knowledge about the contents included in

the syllabus of advanced corporate accounting as prescribed by Bangalore University. Thus

professor,s series of sessions helped for the quality enhancement and facilitating the

creation of learning-centric environment conducive to quality education through faculty

exchange.
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On the Job training

TCS{umtion 3 Months

09.07.2015: TCS Inaugural Programme was conducted. The Chief Guests were

VinaySwaroop, Assistant General Manager, TCS, Manikyam, Learning & Development

Head, TCS and AmitDubey, Governance lead, TCS.

22.04.2016: The Graduation Day of TCS (Tata Consultancy Services) was conducted Sri.

Mahesh, HR, TCS; Sri.Kiran, Recruiter; Sri. Vishal, Trainer; Sri.Umesh, Alumni Employer

represented TCS and gave away the certificates of TCS Retail Analytical Training to the

Final Year BBA students. This program helps students to learn about the overview of Retail

Market Operations, types of Retailers, Retail Data management and Retail Data Analytics

including data extraction to help improve customer experience and ensure hassle free

shopping with rich appropriate content.
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LIST OF PARTICIPANTS

Coordinator:
Suresh S Patil
Asst. Professor
Department of Commerce and Management

V BBA

SL.NO Reg.No STUDENT NAME
I 13GFC24001 Abhishek.J.K

2 13GFC24002 Archana.V

J 13GFC24003 Bharath.S

4 13GFC24004 ChethanDatta.S.D

5 l3GFC24005 Chethan.M

6 13GFC24006 Cyril Surya Kanth.L
7 13GFC24007 Deepak.R.Vikram

8 13GFC24008 DileepKumar.A.S

9 13GFC24010 Greeshma.M

10 l3GFC240l3 Kavitha Jain

1l t3GFC240t4 Madesh.L

t2 13GFC2401s Manikanta.K
13 l3GFC240l6 Mohammed Thousie

t4 t3GFC240t7 Navya.G

15 13GFC24018 PannagaShayam.R

t6 T3GFC24O19 Pavan.B.R

l7 r3GFC24020 Praiwal.G

18 t3GFC2402l Prashanth.K

19 L3GFC24O22 Raghavendra.J

20 13GFC24023 Rajath.S

2l 13GFC24024 Rajesh.B

22 t3GFC2402s Sadhana.H.S

23 L3GFC24O26 Sanjana.R

24 13GFC24027 Sarvesh.B

25 13GFC24028 Sneha.R

26 13GFC24029 Sujaya.J.Shetty

27 13GFC24030 Sushmitha.A
28 13GFC24031 Swathi.R.V
29 13GFC24032 Vaibhav.V
30 13GFC24033 Varsha C

31 13GFC24034 Veena.M
32 13GFC24035 lyLh4v.K
33 13AGC24005 Deepika V
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On the Job training

TCS-Duration3 Months

17.08.2016: The Orientation Program of TCS - Retail Analytics was conducted. Mr. Renuka

Prasad, Senior Manager, Head of Recruitnent, Analysis and Insights and Mr. Magesh, AIP

Lead, Senior Process Associate, TCS were the Chief Guests. Mr. Ravi Kumar, Senior Process

Associate, TCS and Ms. Suman, Business Analyst, TCS were also present on the occasion.

Speakin on the occasion Mr. Renuka Prasad highlighted about the importance of improving

customer experience and ensures hassle free shopping with rich and appropriate content

through Retail data analytics, data management and data extraction.
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